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Teligeaatunain fie 693 d1uveud (Usvanns 924 duneaasansy) Auume Amazon Prime 7



v
(% v

Tas1elenin 400 aulaus (Useunad 533 a1UADaaNsSanss) NINagnuIwiIwnanwasy OTT TV

el

1%
Y 1=y

Tudszmmziinisusudalugnadu OTT TV egnsiagituncusd a.a. 2006-2008 1usiui uiadn
fnudlifuinsdineainnoudldannsoniiufi nsasouasesdndrurvaduivglé luvned
Netflix La Amazon Prime fLd1anvimatalud a.a. 2012 uag a.a. 2014 pdIRy awsnasng
gufeuldegvrniuaraivneldasemamdnlnglunainansveianing uenanddmui
nauausulyaifieny 18-30 ¥ fuudliuflazuvy BVoD towas wifimssuva OTT TV aindadseina
1N (Amphere Analysis, 2019)
shenuiintnsanguiidenduanaiilfansvenandnsnanedunaniianunsa
suiifomanunanvlesu OTT TV nansgeiuiniladie Tuvazifvituansiverandnsiaiuisa
dseaniionluuuunanilosy OTT TV vesanszawiniléigudu Inedlagdu BBC saufu MV v
VoD toslmifisauiient Original content fistaesaandinendnuaziudrvedavaninmeldde
‘Britbox’ 1atinga BVoD dutiuluiidonlutsema’ luvnedl OTT TV shswdfidomainanss
p1013n5ufies 10-20% Fawansliifuienisutsmainsuegrsdaauludaidonsening BvoD fu
svoD shsuszma Inefirnsvesiuszneuianisluansvorandnsiwuiliufiozuaisndemisnns

Hanpeunuiedsdivalunaalanlvininay

1.1.2 kUININISaXESY OTT TV Tuans1wananans

' nqueUsenaunis BVoD d3uuwuunisdnausly OTT TV fiunnsinafy Ae BBC iPlayer diilonndfislinaen

Tuwagiilaniann MV Hub aglmdndalaies 1 Weunsatasnintu



2nh 2 ulguienisdwasy OTT TV Tuansue1uiing

Tueyaauazansssaniion UWaNWESNUIYIR

- ldfiuArsssudey - @319 Britbox 1Ju - soudsumBlviuseninan

Tuayan unanwasuvualvg ou ilewn High-end
- agmeldngvng nns INRINNNTTINAIVY production
mfuwas Ofcom Jusznounnsinsiimily AMUUATIANIINITEIDDN
. FnuAsssudenliiiu U Lﬁ@m?’l@é’mﬂﬂﬂﬁ
4,146 Uoust « HauUsuUNgVINIEN1SAIY Aanalan
getlail « @13 Hub weaf{idany

« Taulsune Light-touch wazNSAUTNISAINGR

approach N3y \anuuu High-end

&
ALALLDNT

« HauUsuLWIUURNNS
AuATOITRYAdIUYARG

1) n1seanlusyginusznauiansuazAsssailey

The Office of Communications (Ofcom) lugiuzasansniiuguad eluansny
91andnsliAANN1TUINIseRUANIUAT LYY On-demand programme service provider (ODPS)
= Y a (Y b1 1o & ¥ a ra Y oy Y
Fegfliuinisluanswenandnsiu lddndudesvelueuginusznauiianis mnuaiivinfideudese
Ofcom Tugnugmiigaumiuguanawazsuliusnsluansve1aning siudsdeuwdade Ofcom
diadnliuinsvisedinsiisuwlated wddyvesionis egislsiniu gusznaufanisdndudes
! i = Y o A A Y i = =
JreArsssuleuaugiuseldludasiiuinileisuiunalsenaunis lagess suideugegad

[

Jouiuegil 4,146 Uoud (Ussunas 5,528 neaaniansy) isiliieduasulinisuszneufiants OTT TV

U U

fifumuiien (Ofcom, 2017) uazfsgaiamuliiingnatnnisudstuluussina
2) msdaasuunannasuluszne
ivirfdevesamsvoraninsasesmaindiuluajsedeasisazetne BBC agals
fnu Fusenouansdelnsimiuuudufuluanswenandnsinisuiuiideudiafidenssua
poulat lnednisdaviiuinis OTT TV Tusuuuy stand alone 16iausd a.f. 2006-2008 a819ls
finu n1sdniunasnesulusuusasausvinazvouliiudsnnudsednanmwlunisugsduiv
unasosunassma dewaliludagtiunguiuszneuianisnamiuudafuiimsudaiude

asnanannasuseauUsemelunisusn1sUssanvuludseme tawn Britbox M9n15I@sIeines1ela
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vosunannasuibiviuinagnsnisldunanvesunuveeufiuudiieliuinisileniuuuiyigy
(Tier) wazdidvansludiwiafidndn dugunsdives 1MV Hub Alafigauliiiuuasin nsliuinig
Wenmuuueauftnudlagdinssesattunissusulaiies 1 Wewnsedesnittuaiunsoaiesela

Tfuwwannasuenu s iaiulamnin

3) msa’aLa%umia'aaanLﬁamgjﬂmﬂian
fenwfidernduanaUszneufunsiauinuainveuiomdeluanie
prndnsfididuinedisiaiios vilanswerandnsueadiuicemnisaademasvinaeudu
AuAm19Tausssy (Cultural products) ﬁdqaaﬂlﬂduwamm%mﬁa OTT TV szsiulan Jaazgravens
Tmsamuinilevvesdelnsimiuuudaivannsolduiinavaludnunrenindu Economy
of scale wagtheandununswandolulsealdegsiiusednsam edansvorandnglddal
maIMNTILLE DA yar AL ugs (High-end production) Weluuiwosyaainsuagnisnan

LY

(Amphere Analysis, 2019) lngldiinisanmunanBlitugkaniilenndseantudnanlansie

1.2 gudnanen1saeuYas OTT Fruflunuuansrsuigialus: Liberalized & Regional
Hub Model

1.2.1 a1 OTT TV ¥aea15150u3gaeAlus

AW 3 man OTT TV 9e9ansnsnusgasalys

Independent OTT operators

- Netflix - iFlix

Telecom operators that provide OTT platform

- HOOQ (Singtel+Sony/Warner) - Singtel Go

Pay TV operators that broadcast via OTT

-HBO Go - Disney Plus - National Geographic - Hayu -Viu -StarHub Go

TV Broadcaster that broadcast via OTT

- meWatch (ffusan1a1n Toggle 1w OTT a1n Media Corp)

Ve : Viu Wag StarHub GO dmaglunguues Pay TV operators that broadcast via OTT 11843107149 2 %843 &

w127 Cable TV 1Hundn
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ans1sssanlusidnvasamzlusivesnisidugudnaresginalugiuzaudnans
asvesusEnunannesuszaulaniieUsznevianislugiinie luvasieddufasaunanesy OTT
Homegrown vasdaalusiosiiedssanlaainiudualuniiniadneie Tnengugsia OTT d7unvi

Y

11970 (1) nauENanlemdenaziusenaufianisdelnsviau (Broadcasters) (2) NgugUsenaufanis
Insauunax (Telecom operator) AbAUSNTATOUIE ke (3) NGUEUTENOUAINTT OTT lagnse &
Infocomm Media Development Authority (IMDA) TugiugesAnsniiuguanesduinsnislunis

duasuuazairnsasuduliusenaufanislunainanunsaidneninlunisudsdunazasaniug

'
o 7

audugudnarinsamulugiiniavesunanesuszaulanld Snvisdaiasduindeuduilanyd

Y

o
a v o

denluslviimadentumsdnivdouasmalulagniaun mauuleusdruadvaniuaswesuiadn
M Wnegatiulunismiuguares IMDA Tullagt? (Basu, 2019) auf

1) M5uUsdu (Competition): Asnismidunalnaaiafdaasunisudsdunaz oy
WOANTIUAIIEVIA (Anti-competition behavior) §4n15 Disruption Y89 OTT findinasierUsznau
a a = v & v = 9 Yo Y oa % Y a Y < =
Aansnedy luvaedeituiaiimadenlndlviuduslaanseudussuuinaiiduudavedde
dealuslunoudiu datu IMDA Fsesihnthiiamiusarduasudnenmliiugusenounisunsnim

nszaededluszuusaiuliasafusiomaAsururesiavia lusnsieatuidesdnaiuliidy
selyidhsudsiulunamitedumadonifugvaudnde

2) mslideyaduyanaves$uuinis (Privacy and data use): Ao nsfiunanvesy
i 9 thieyaduyanavesFuuinisluliuazuszanalussuudaneiivvesunanlody 1eadans
defayan1ssuruiuusIeyAna (Personalized service) uagnsiasauuunsingsidmung (Target
advertising) fiduidession1synaslumann OTT waznsazidiadeyadiuynnavedsiuuing

iail ansnsnusgAsalusiuumdunsdaaiuisUssnoufanslulssmeuagsnaseme
aeldnmstuindeumnufugudnanwosmsamudiudevesiinaogsdaudioulsuisnisin

astunsamuuaziimneveantsiliugudnansesginim (Regional hub)

1.2.2 wwamnen1saaesu OTT TV Tuas1sausgaealus
IMDA lugnugasdnsiuguaniniuuleutedfgydesduaiuiniieuiulunisudadu
vosna1n OTT TV Tuvauzifeniudasduasemmalselovivaaduslnaduiise Jedesdiunumlunig

ALaSUNINITAMUYDIUTTEN OTT TV PrumduazeUsenaufianis OTT TV luussnalviaiiy

? [ Jumsduniwal Aileen Chia, The Deputy Chief Executive of Policy, Regulation and Competition, IMDA.
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Aanslatuanssusgdalusameulouisvenismiugualuguiuy ‘Light-touch approach’ el

suulunisidinain OTT TV vesiaunisluiasisussmadinaniavasniniian toun

. @5195EUUUSNS

Tusnsiiemn
szaulan (Sony/

FAUAVUININYGY
NUS @nw

a4 wavanisdaaiu OTT Tuasisadsaselus
tusygauas uwanWaSILUIYIR a:m? dudSu/dvoaniifom
ANsSSULE TaseadnenugIu
- lufumsssudley - a$13 HoOQ Ju - aruauu 56 lngan - Indtau PDPF Lito
Tuaugn wnasla UMY R Vunsiiuan NANIIUTENIN
. agaeldnisridu INNITTINAIVDY luaugn 56 fiu anAlesnayFny
GU;Q IMDA 48 HUsznaun1s vsEminsauuauly Ardnluszmne
Tueugelsidu InsaNwIAL UszinAaunal a9, aiuATeUNegINg
Wﬂglgm 59 (Singtel) uaze 2019 WlenIndnsauag

97U Media Festival

NEUUIAUHIY

TuayaIMwuy One

- stop service Wamer) Quantum Key 1593 SLA uae
technology e 525
a$euvasnse . Wunafungvneg
malaiues niwdaunelagan

, wieundeaidn
. Aunan o

1) mseanluaygindsznaufianisuazaAsssuiien

n. IMDA szylinisuszneufianis OTT TV iuusziavnisusznauiianis Niche
Television Service License sfveluaygnnazlianslumsuszneuiamafuszezna 5 3 laglifinng
Wuesssienlueyginusznaufanisusegnsla (Infocomm Media Development Authority,
2019b) dwalvigusenauianis OTT lifisunuinulusygynlunisusenauianis

¥, assusgaeluifinsaiszuunseenlueynnuszneuiansfiasninuay
fedmsugvineundinduluzunuy One-stop service feszuuilusiugudues Digital licensing
Fadunildunleovrgvesizuiadenlus meldduledfiiendt ‘go business licensing’ (Government
of Singapore, 2019) ﬁa’qLaﬁumiawzLﬁauwwmiﬁwaaﬂaﬂugﬂLLUUﬁam%umau Tdsdla way
ansasiiunssiuszuueesulavls ielvingugsianiusznaufanisde nsauuey melulad uay

Usnstalingnisudadulunainlaegaazainiian
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2) msatuayuaulasaasianugiy
n. nsatduayu 56: IMDA laweumnundeuiiugnulunismiguseneunisuas

Asuusnmsingmalulagidviamemealulad 56 lnslduniiudilueaygin 56 Wiuusdnnsauuiay

luuseine (Local Telco) audiauated a.a. 2019 1 eVIINITNARBINITYINGINAUAZNITATINUIANS

vl ¢ WU 5G
9. aduayuaudasadenieleiues: lun1sideukuningnaivnssuuay
ASuusnsiingdenuAdviatu anudasadenislaiueiAetaddmanues IMDA Fetagdulainig

squilefuAug Quantum Technologies W4uMIINGEWIYIRFIATUT (NUS) il vin1sAne)
N3¥UUNNT Quantum key distribution Tunistesiuszuunisulugdeyaainevynssuneuiines

(Basu, 2019)

3) MsduasaunanasuuieYIR a1515usTRAlUSTAuneIeNasauNan sy
wistAfiovhnaalugiinie Fdldun HOOQ lelmduunanriesuviesiuveaeiBons Jusenidudld
ﬁ'Lﬁmmﬂmiiwnuﬁwaﬂ Singtel, Sony Pictures Television ag Warner Bros Entertainment
og19lsAina Tud a.a. 2020 HOOQ ldduveduararsnazUsznimgAlinisuinig mendainild
anansasiediunisiiiulavesliuinisselvaegns Netflix I (Aravindan, 2020)

[
a 1 a =

4) asatuayuukazgsnalungudndailont menisnaleuiglugiueaudnans

9 Y

©

Y

993 OTT TV szavlan viliaisisusgasalusdndudonniounisitunsneinsyaaa tialinis
v a [ 1 Y o [ Y a 6 v a = d‘
atduayugsNafing lag IMDA laWmurdneninveslHannaumudiaioinsesdanisuleulei
nanvate lawn (1) mﬂﬁ’nuaﬁuaqu k11U The Public Service Media Digital Partnership Fund
(PDPF) e dunesulininnisiseusnisndnaeunudseninainaniulssmasazszaulan (2) n1s
1% A . . A o & 1 ' a
as1anIeYieuag Business matching iietnilemaiglulssimeagrissemeniunisudnsiu (Co-
production) N153UAN19EIAT TIUDIN1TIANIY Singapore Media Festival (3) n1sas1alasanis
Hnousuinuwer1u 1ATIN13 Story Lab Apprenticeship (SLA) (Infocomm Media Development
Authority, 2019a) waz 1as3n13 Writers Lab: Script to Screen (525) (Infocomm Media Development

(
3 (Basu, 2019)

Authority, 2020) kag (4) \iuaandunsdsduldnguunedvan
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1.3 UnUasgaaminssunigluiadeandnusssuluwuuansisasginima: Protectionism and

Export Oriented Model
1.3.1 aa1m OTT TV ¥89a1513033n W

AN 5 m@a1n OTT TV ¥89a151305 N e’

eNetflix
Independent OTT *YouTube
eWeilai (au)
Telecom operator/ Telecom «Olleh TV Now
business that provide OTT eU+ HDTV/ DAUM TV Pot
broadcast via OTT *Everyon TV

TV broadcaster that

. *Wavve (POOQ + Oksusu)
broadcast via OTT

fan: Lee, Lee, & Brown (2017)

v aa v ' <) 1 A ¢ A |
as1sasginvddianwazaniglunivoinisilunlssmandieongunsniiniesle
Suansuanemsliinagdulnsiiend (Smart TV) wiselnsfwvitadsud (Smartphone) NdAyszaulan
Judszimausnlulanfiiuiivseauuuraseuaquioailesidudmyniiufivazdulniiwalulad 56
| a v & Y] Av o a | & M .
wiasnuadlandnaie wendnil ans1sasgnmadwniiuuleunensdseaniionide (Media content)
Tugnuguamiaiausssy (Cultural product) Wilansghadutunuuleutggnamnssuasieassa

YDWNIVADNAIE

® 13U3NIs OTT TV wasansnsausginmadulng agliusnisdu svob ilunsgdeundauay Real-time lnangu
IPTV 2g4uu3n159 mobile device UWagngu broadcaster AaANALLUULUU N-screen service ABUINTUUNTIL

nsiFduazAauURLAaS
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AW 6 Usunaldau OTT luanssausginma

vidae: Jldey (Guaw)

13

3.9

24

B Netflix Wawve @ Tving

ﬁm: Um (n.d.)

dmFvgnainnssy OTT vesasnsasginmateanuin ffusznaufanisiuiain
gaawnITud ouninmnszsidsauuudafsedwinsiminafiufuuaziadand uagfiunain
gaamnssulnsauuaniiuleoinned fuszneufianis IPTV uaggliu3ns Simple Notification
Service (SNS) 1navi1gsia OTT fe TnegusznouAanisusaznesiaaizaain OTT fuAna1am
gUnsaluaztAI B3 UdyR AW Wazdae Business model fisnaduluse 1y nsdlvesngu IPTV
uazUitvinsauunauaziingaatn OTT Ahiluinanalnsdmiindoun Tuvsiinguadaiiuazngy
fusznauianslnsiminiafiufuiuusafuaziiunaiauuy ‘N-Screen service’ Aaluinmandnuy

N9 NSVANLUUNIAN UAULALADNN MBS (Lee, Lee, & Brown, 2017) daazviauluisiuda

A v o v

FusznauAanisivainviae Hanndosafud Suddngdunanvlesuaivia saudeiusenauianis
Insauunauiiindusandemiavuseiduiu dehenumannnansveaunanwesy OTT Usznaudu
sgnidanamuduiemvaamuiu (Chinese Fund) dwalsiilagiiunana OTT luassaignma
4371981U19N150 9D IQAAMN TTUABUNUA MM T BNI1gAA NI TUUNAANDSY (Lee, Lee, &
Brown, 2017, p. 19) il femsgndanvesunanesy OTT szdulanaes Netflix, YouTube way
LLwamWas‘mmmmm%’gﬂimwu%uadw Weilai 11134 Korea Communications Commission
(KCO) Tugnurasdnsiiufuquadedeadnnatrsauna lnedasquanausznouiants OTT lu

Uszme sudensigloniavasnalulad OTT Naztielun15d198nARUMUAYDUARARIUNS OTT 7
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Juunaavlosufiasrstuangusznounisluusewme (Home-grown platform) uasiiiduwnanvlasy

seaulanludaguunilan

AAUABNATIUNSANAUAUARAEINNTTY

| a

mensmivguadelnsirduvudaisluassausainmaniineadand IPTV wagild

anignagnelinisiiiuvesngvuie The Broadcasting Act Tuvaugiigliusnas OTT lasunis
Aa31u3 10U Value-added telecommunication services” & 99z oy lun1sinAuvenguue
Telecommunications Business Act ¥inlinsdsduldnguuneinumaeuaniu (Imbalance) 881
2 vvy v a y & o Ay Ay a Yy o
wiuladnseninagusenauiants 2 He uenanllansisaspinvadditenansaneaeiudseinalngly
nsgifiunanwesy OTT siaAdiunysdiuuuinainves OTT lndnsesay 78 wao Gailnsdii
Usenunanasunsivatulilaussnaufanisludseimelaenss Jainlinstauldnguanelyl
anunsanseile auihungdeandeaislusdzesnisdaiveld msduaseafuslaaneludszme

waznsmiuguakaznsiesduldngruneivdenaivesusenaufisnisaeglulseinauassinuseing

(%
v

NU

M3199 1 nsidugkakazn1sdsduldnguuneseninaluseneufanisinsimiuuuauauiy

AUsEnaufan1s OTT

HusznaufanisinsiAduuunfy KUsznaunanis OTT
ﬂg]vimam‘fijﬁ?f% - Broadcasting Act Telecommunications Business Act
% - Internet Multimedia Broadcast

Services Act

NT9UNIIANNU MAuguasg1aduna unisiiy MAUYUKADE1LU Tunsuiidonn

ALk Wemuaslawan (Strict regulatory | waglaiwadn (Light-touch regulatory
framework) framework)

nsignan AostinsvelusugInUsENaufanig FosinmssenuiiieUsynauianis
(Top-down) (Bottom-up)

[V
v [

Matlanunsaagulandves KCC luguzasdnsmiuguavedansisasginvals fadl
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AN T

A5USTNINA

y

naudelnsviAinua

y

nau OTT lutsewne

- Light-touch regulatory

framework

o
[

Yo uleugves OTT TV seminngugusenaufanisinsvimdaaduiu OTT TV Tu

Ny OTT 9y

- Light-touch/ non-touch

regulatory framework

- Telecom Business Act

£%

- luduyulunisve
- Strict regulatory - Telecom Business Act Tuouga TeINI55189U

framework o -
- ladunulunisve FiensUsenaufianig
L

- The Broadcasting Act lueygyn flifipsnnsseanu - laiffuyusumsiiiugua
9 Y

- T uAIunIsve MLeNISUTENOUNINTG \Wemdiuan
Tuaugyny Sunug s ot v
i - Lififunuiumsthiiugua - ladfidununisuanamseld

- funuinunisiiugua LUBVVILULNTR N AWATTLII

WML - lafduyunisuannsela

a v
- fifunuAUINSEIIN nnleyandildin

18199 n TN

o & ,
KWAALUan (Production) 1WA

1) msaseauaaliiianuwindeuiulun1swadunagn1snnuakaseniIng

Q’Uszﬂauﬁﬁ]mima‘tuﬂszmmé’wﬁmaaﬁlﬂu OTT AU Non-OTT AR8n15ada5uNStUASUNIUTINE

)
welulad OTT vesnquiusznauianmsuninimnsznadosuuunaiuiinssiunginssunissudeya
I svesiuilnagatiagiuiiinnndi

2) msasnaugaliiaanuindeudulunisiduguad dsenauiianis OTT lu
Useineniu OTT snsUseine

¥
Y a IS

3) nsduasugndailoniludseinalagladuinsnislunsdaasuuazaianiswasy

W1ulvigusgnaufanislunaieauisaiifneninlunisudedunazdaasulenavesindnilonly

Usenalikennsvusnannasuszaulanla

18



PNANUMFBNE1YRINIIIAUgWAT 1Ay Usznauiunain OTT ¥09a1515055n e
MAUNTYAUTINMENEUTENOUNTTHIUTEIWMATIATOUATOIEINMUIRA RS oEaE 78 S3UNaTeen
MunsnIsiveduasudaauansalunisuyadures iusnsateludseima lusduuuianie

Untesgmamnssuneluiivedeesninusssulunuuansisasainiva (Export Oriented Model)

1.3.2 wuanensdassy OTT TV luansnsausgniva

o =~ = Naa o % a
assus g tugiuslssinanldlonavewnaluladAdviaasrefniuuleuny

' '
¥ =~

Industrial policy wuuiAswgiamAdeudildanamnssudeidudiiegidlana Tiinaziunaiossuans

9
a a

didnvsetindegralnsdnrindounvisensessulnsiey lWauteeamvnssuilomniiunuinlugiue

Audmnatausssy Suldun 334 wnu nweuns wasfatumasdey egelsiau Tugramnssu OTT

' '
a al a aa 1

TV Aurudanisgnvesunannasuainansgosnmandnunuacdunain a1515a55nua i ludunys

e

manved OTT TV luuszmenindesas 78 viall flwusnis OTT TV Tuansnsausginudfeiuinduy

Y
“Value-added telecommunication services’ @1agaglunismivvesnguang Telecommunications
Business Act lngdnwagainatn OTT TV luasisausginmanidseglunisusuaumaeuanves
gaamnssudsnsimiseninaduszneufamsinsirdiuuniunazgusenauianis OTT TV Lile
assanuiniiendulunisudedy (Fair competition) Tuvagideatufineeuundesuavadresniny
Yy 2§ vy v S % a v« J a v a &
Wnudalviiuguszneunislulssimananidunguguseneufiamsinsiiaduuunasiuuazananiiont

Wasullafiun1sgniuves OTT PIuw A HunsatuayuvauleuemenIesdien1® nsnioudsu

(% '

v I

ngszideu Mufsmsliuatduayu Nl Ssuanvalidnnseuenssunisynsamansnisdeaisias

X

T8y auriay1@ (Information and Communication Strategy Committee/ 2 EA M| Y3]) L1ile

9

A1AUA “UHUWAUITLIAd 9AdYa (Digital Media Ecosystem Development Plan/C|X| & O] C|0f
AERA LR Tunsduasuition OTT TV anelulssimanaziasuasslinanuanuisatunis
[ o ] -’-&J [ | [ a v | al o/ | a
wistulagAmuadminglunisdailomdinaradudumdiosniieadayarmiauasegiaain 9.62
Wudruneaasansy 1y 1.342 wiluduneaansansy i a.a. 2022 (OH & CHOE, 2020; Eun-jin,
2020; O|E3] & Eh27F, 2020) Tae KCC lugrugniuignumifuguas tadn1saduanuuaziig
gVSANARSIIUAUMNBUNIASTUATNIARAIMNTSN Ineiiuiianienisduasy OTT TV Tuansnsnsy

WA Aasalul
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a8 wwlsuiglunisauasy OTT TV Tuansnsausginiva

luaysyauas - : . - .

o wWAAWD SULASYIR NauUsungsziteu dasesu/deeanidom
ATy

« ldiuAsssullen - a%19 Wavve 1Ju . WeuUsUNgUIIEN1S - ¥ads OTT Content
Tuaygyn WHANNBSUUIIYA AIUTILGIND Global Co-

- agmeldngmne NNIITINAIVD . Tl Light- Prosperity |
Telecommunications KUszneums touch approach fiu Committee Lit®
Business Act INTANUIANLAY miﬁﬁuaumﬁam dswenifominmaly

Insvirdlulszmne . dloulsuuya gasnsuszine
UtRnsAuATos . ﬁv’qnai‘lquaﬁuauumi
foyaduyana NAMLLEW NG

. HouUTUNISIA
UmEAmitonm

. Wunaiunguuneg
ningaunstyg
Lﬁaﬂﬂﬂmﬂwﬁm
o

. asepnulusalalu
MSNFINTINIENIN
wnanwesHAUGHER
o

1) mseanluaygindsznaufianisuazaAsssuiien
nguglsruinns OTT TV Alviuinsluassusgnmdazeglunisiduveangvsne
Telecommunications Business Act lna@ina1u3 10 “Value-added telecommunication services’
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1.4 nsuvadunannglulssmandudunuuyszmagUu: Domestic Competitive Market
Model
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Pay TV that Ty
broadcast via OTT
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M31991 2 USunauldau OTT TV sewdeuludszinagu

Uszuanig
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ausn1s OTT | Anldu3nis | UsewdliuInIg y
T ¥ Model Twusnns
fnatAadU
YouTube 60 81U Google AVoD/ SVoD UGC content
Abema TV 20 81U AJC (Internet AVoD/ SVoD naUduuay Live
service) + TV Asahi
Prime Video 18 d1u Amazon Prime SVoD ANYURS T3
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Insvied
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Hulu 3 U Nippon TV!! SVoD ANUURS T3E
a135AR

fan: Tsuchiya (2020)
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Video Pass 1Uu OTT TV 91nf"8 KDDI
Gyao! tu OTT 911 Yahoo Japan wag Softbank (Telecom)

2) gusgnaunanis OTT TV Adiiufanisauilenuagliuing OTT TV vaenuied
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NHK
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Tisuiinisiawuamslunisusuiianiemata OTT TV Wiinanuauns Tusuziderduidaasy
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Tagtuunanwosy OTT TV drslifiauannuainuanggnainnssudiuudadulunain Felawn
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2. Uadpanud15a91nmMaluguinanansamuuasu3en OTT F1umRAuuuUEs15USg
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