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Call for tech defences to protect sovereignty

Digital autonomy
is weakening

KOMSAN TORTERMVASANA

Thailand must urgently strengthen its
“communication sovereignty” to pro-
tect national interests in an increas-
ingly borderless digital environment
dominated by global technology plat-
forms and emerging low Earth orbit
(LEO) satellite networks, according to
AM Thanapant Raicharoen, commis-
sioner of the National Broadcasting
and Telecommunications Commission
(NBTC).

“Threats to national security have
evolved far beyond conventional mili-
tary confrontations,” he said, adding
that cybercrime, call centre scams, and
online fraud continue to inflict substan-
tial economic damage.

“Thailand now faces a more subtle
but potentially far-reaching chal-
lenge: the erosion of communica-
tion sovereignty.”

Communication sovereignty refers to
the ability of anation and its citizens to
control, govern and protect their com-
munication systems, information flows
and digital infrastructure from external
influence or domination.

AM Thanapant said that in the digi-
tal era, communication sovereignty
has become as strategically important
as territorial sovereignty was in previ-
ous generations.

As over-the-top (OTT) platforms,
artificial intelligence (AI) and LEO
satellite networks continue to trans-
form the communications landscape,
communication sovereignty is rapidly
emerging as one of the defining tele-
com and national security challenges
confronting Thailand in the coming
decade, he said.

ET—

AM Thanapant says Thailand remains
dependent on foreign technology
systems.

DIGITAL BORDERS
According to AM Thanapant, commu-
nication sovereignty encompasses four
critical dimensions.

The firstis infrastructure sovereignty,
which concerns a country’s ability to
oversee and maintain control over
strategic telecommunications assets,
including submarine cables, mobile
networks, satellite systems, cloud infra-
structure and domestic data centres.

As global technology companies
increasingly expand beyond online
platforms into connectivity services,
this issue is becoming more pressing.

Particular attention is being paid to
the rapid development of direct-to-con-
sumer broadband services delivered
through LEO satellite constellations.

Unlike traditional telecommuni-
cations models, these networks can
provide internet access directly to
end users without relying extensively
on local terrestrial infrastructure or
domestic service providers.

“If global operators are able to
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provide end-to-end communications
services directly to consumers, coun-
tries may gradually lose influence over
key layers of their digital ecosystem,”
AM Thanapant noted.

The second dimension is data
sovereignty.

Data has emerged as a strategic
national asset comparable to energy
resources in previous industrial eras.
Massive volumes of personal, behav-
ioural and economic data generated by
Thai users are increasingly stored and
processed on infrastructure controlled
by multinational tech corporations.

Without appropriate safeguards,
Thailand risks losing control over how
such data is collected, utilised and
monetised, AM Thanapant said.

The third dimension is regula-
tory sovereignty.

He said governments must retain
the ability to enforce national laws and
regulations in the digital environment,
including measures addressing illegal
content, misinformation, cybercrime
and platform accountability.

Regulators worldwide are struggling
to overcome jurisdictional limitations
when dealing with global OTT plat-
forms whose operations often extend
beyond national legal frameworks.

The challenge for policymakers is to
establish effective regulatory mecha-
nisms that preserve public interests
while maintaining an open and com-
petitive digital economy.

The fourth dimension concerns con-
tent and cultural sovereignty.

As Al increasingly powers recom-
mendation systems and content-
distribution algorithms, global digital
platforms are exerting unprecedented
influence over how information is con-
sumed, interpreted and shared.

Such influence extends beyond com-
merce and entertainment, potentially
affecting public opinion, cultural values
and political discourse.
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AM Thanapant warns that Thailand faces the erosion of communication sovereignty.

Threats to national security have
evolved far beyond conventional military
confrontations. Cybercrime, call centre
scams, and online fraud continue to
inflict substantial economic damage.

AM THANAPANT RAICHAROEN

Commissioner, NBTC

“Today’s algorithms do not merely
determine what people watch. They
increasingly shape what people know,
what they believe and, ultimately, how
they think,” AM Thanapant said.

He said Thailand remains heavily
dependent on foreign technology eco-
systems, ranging from social media and

streaming platforms to cloud services
and emerging satellite communica-
tions networks.

The country’s reliance on foreign-
controlled platforms, infrastructure and
digital services could expose it to exter-
nal influence, dataleakage and dimin-
ished regulatory authority, he added.
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STRATEGIC RESPONSE

AM Thanapant said there are three pri-
orities Thailand should adopt, with the
first accelerating the development of
domestic digital capabilities in order
to reduce excessive dependence on
foreign providers.

Secondly, regulators should adopt
proactive and appropriate governance
frameworks for OTT platforms and
emerging digital services.

Finally, Thailand should deepen
regional cooperation to enhance collec-
tive bargaining power when engaging
with global technology companies and
transnational digital service providers,
said AM Thanapant.

“The communication sovereignty
should not be interpreted as digital
isolationism, but rather as ensuring
Thailand maintains sufficient strategic
autonomy to protect national inter-
ests in a highly interconnected world,”
he said.
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MI Group flags media sovereignty risks

Calls for national
media transition plan

SUCHIT LEESA-NGUANSUK

Media Intelligence (MI) Group has
called for Thailand to urgently develop
anational media transition plan, warn-
ing the issue no longer only concerns
digital TV broadcasting survival, but
also the structure of the country’s media
and information systems.

Thailand’s mainstream media is
weakening, as ad revenue shifts to for-
eign digital platforms, while informa-
tion and Thai values are being shaped
by factors outside Thailand, said
the group.

Ad spending in Thailand during the
first five months of 2026 contracted
by 4.48% year-on-year to reach 32.8
billion baht, reflecting muted market
conditions caused by a slow economic
recovery and the war in the Middle East.

MI Group predicts full-year ad
spendingto decline by 1.3% to tally 83.9
billion baht, supported by government
stimulus measures, a tourism recovery,
and a possible rebound in consumer
spendingin the second half of the year.

DEEPER CONCERN

The main challenge for local broadcast-
ers is the ability of global platforms to
reach local consumers, said Pawat

Ruangdejworachai, the group’s presi-
dent and chief executive.

TV advertising is expected to fall to
29.2 billion baht this year, while digital
media advertising rises to 32.2 billion,
up from 2.78 billion in 2012, according
to the Digital Advertising Association
of Thailand.

The shift shows ad money is moving
to foreign platforms that increasingly
control media consumption, com-
merce, data, payment systems, algo-
rithms and consumer attention, said

MEDIA SPENDING
FORECAST 2026
(unit: billion baht)
Newspaper 0.49 —‘
Magazine 0.19 ©—
Cinema2.71 "

Qut-of-home 15.6 ®——
media

BKK radio 2.40

Internet 32.2 &——

TV3L3

Total 85.0

2025

MIGroup, adding that “value” is flowing
out of the country.

Thais spend more time on global
platforms, and part of the profit from
these platforms’ advertising revenue is
sent back to their parent firms.

Thai behaviour, interests and online
transactions are collected in systems
Thailand does not own. That data can
be used to develop artificial intelligence
models and algorithms that further
shape what Thais see and consume.

The real issue is not competition
between TV and online platforms, but
how Thailand maintains a media bal-
ance when media owned by Thais is
shrinking, while the powerto determine
Thais’ access to information and news
is continuously shifting to foreign plat-
forms, noted MI Group.
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2.31 BKK radio
0.29 Newspaper
0.08 Magazine
2.76 Cinema

17.1 Out-of-home
media

!

32.1 Internet

29.1 TV

83.9
2026

Source: Ml Group BANGKOK POST GRAPHICS

The company warned that if main-
stream media becomes too weak
to perform its public role, Thailand
could lose part of its national informa-
tion infrastructure.

This would affect citizens’ access to
credible news, public safety communi-
cation, cultural influence, data sover-
eignty and national resilience.

MI Group said this question should
become a national policy priority, espe-
cially as Thailand approaches the expiry

of digital TV broadcasting licences
in 2029.

Today the digital TV broadcast-
ing industry has become finan-
cially strained. Thailand expanded
from six free TV channels to 24 digi-
tal TV channels, but over the past
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The main challenge for local
broadcasters is the ability of global
platforms to reach local consumers.

PAWAT RUANGDEJWORACHAI
President and chief executive, Ml Group

decade only 14 major players have
remained in operation, with falling
revenue and shrinking audiences.

MI Group said that if Thailand
chooses to promote a forced shift of
people to online platforms without a
proper transition plan, it could create
a new form of information inequality,
as people do not have equal access to
digital information, whether in terms
of cost or digital literacy.

NATIONAL AGENDA
The company said Thailand must
urgently establish a national media
transition plan and elevate it to a
national agenda. The plan should pre-
pare the country for a new media and
information environment over the next
10-15 years.

MI Group proposed a framework
with four core priorities.

The first is a national media
strategy, as Thailand should treat
media and information as strategic

News ID: C-260618001049 (18 Jun 26/03:41)
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national infrastructure, not merely a
business sector. A long-term roadmap
is needed to guide the development of
Thai media in the digital era.

Second is an information sover-
eignty framework, as the country must
preserve its ability to access, govern
and protect information that affects
the public interest, without becoming
overly dependent on foreign platforms.

Third is creating a fair and competi-
tive media structure, and fourth is pro-
moting media security and universal
access to trusted information.

“Without a national transition plan,
Thailand risks losing not only main-
stream media businesses, but also the
power to protect and define its own
information system,” said MI Group.

In a related matter, the National
Broadcasting and Telecommunications
Commission is scheduled to meet on
June 19 to consider finalising the long-
delayed roadmap for digital TV broad-
casting for the period 2026-2030.
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