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Facebook's Revenue Per User Rises Steeply
Facebook's average revenue per user in the fourth quarter of 2011-2018
Total revenue $7.37
$16.91b
$1.13b =
Q4 2011 Q4 2018 $4.83
$3.73
$2.81
$2.14
$1.38 $1.54 l
Q411 Q412 Q413 Q4'14 Q4'15 Q416 Q417 Q418
@O®E ;
A 5tatistaCharts Source: Facebook statlstaﬁ

*ﬁm : Statista/Facebook?
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Yagn s1eldogiivszana 103 Wuduum Jsvnemuuszanm 330 &uuin auvgudninainsiels
mdlawandianasninfesas 10 91nUsENN 9.8 Wuduumaneil 8.8 Wuduum
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? https://www.digitalinformationworld.com/2019/02/how-much-facebook-makes-off-you.html
® 9 https://www.theguardian .com/business/2018/feb/28/itv-profits-hit-by-steep-fall-in-tv-advertising
* 9l https://www.tvdigitalwatch.com/news-ch3-profit-set2557-2561/
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Useinady feg1919u 9In4oyave9518914 Global Digital 2019° Ty 10 Fufuusniifisuqu
M31dia Facebook gafigavestan iuuszmelugiinia ASEAN fa 4 Usvina e Usemeduladide
(Susiuil 3) UszmailEuTud (Fufuil 6) Usemadoaus Susdudl 7) uagdsemalneg (Suduil 8)
fainaiinfaveslduinsogi 130 & 75 &1u 61 d1u uag 50 Eusermddy el vnfiansan
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1 o Useimeduide dailnsdnievesiliuinisedil 300 Srusednse
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dUAU Uszind 1UIUNITND S
(loguszunn)
1 duLAY 300,000,000
2 GYEORIMERY 210,000,000
3 Us1Ta 130,000,000
| 3 Sulafide 130,000,000
5 Wingln 86,000,000
6 WauTud 75,000,000
7 NYAU 61,000,000
8 ne 50,000,000
G 43,000,000
10 ANINVOIUIINT 40,000,000

fian : Global Digital 2019 Report

91NA79819909n15:9189 Facebook m1ua15197 2 9196 wanalimiiufsdiuiuguasdunas
81113N1589Y09n15MUINT OTT lugiinia ASEAN 183114 3uN1N wagnIniansania network
effect ud7 doufiyarumiana Feziudunaswainiinin ASEAN fisnunasesesiugliuinig OTT

® Network effect e dnuaizvesuinsviedumiinua/gavesdusiouinistug Jutuiudlidudutouinis Bshiiduiumnniu yaaiduiugedu
¢ https://wearesocial.com/blog/2019/01/digital-2019-global-internet-use-accelerates (presentation page 90)
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ﬁm : AaLkUagR1n Cowles et al. (2001) wag Massaro and Bohlin (2014)

dmiuginia ASEAN i ludiuvesnismiugua OTT Jagdudeagseninanisinenseu
wlevigsauiu WneudazUseinaaundnnladnisnwuimiveslssmanuesguuiulundous) du
Fsliimstatundnulouienanssaufiures ASEAN eglsiinl lefiansanfsguasdnisléuinng oTT
Tugfinia ASEAN ué asfiuinsrualunissesesvesniiane ASEAN flsitosluninginiadus fei
mssaufednfiuuleutene ludnvazlugiinegendiussleminnniinisdiiunisiaeysanels
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